Your friend, content
design.
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Hi, we’re content.



What is
content design?



Content design is
identifying what users
need and determining
what content best suits
that need.



What is content?



Content takes many forms,
but it’s typically word-
shaped.



However!



Content design is
more than words.



Content is essential to
human-centered design
because language is
essential to human
Interaction.



Scannable.



Scannable.
Usable.



Scannable.
Usable.
Readable.



Scannable.
Usable.

Readable.
Effective.
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Look, our very own acronym!



Content inventory & auditing.



Content inventory & auditing.
Information architecture.



Content inventory & auditing.
Information architecture.
Taxonomy.



Content inventory & auditing.
Information architecture.
Taxonomy.

Wireframing.



Content inventory & auditing.
Information architecture.
Taxonomy.

Wireframing.

UX writing.



Content inventory & auditing.
Information architecture.
Taxonomy.

Wireframing.

UX writing.

Etc.



Dining




Content ¥ Errrbody
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Content O
Research &
Experimentation.



Content
UX & Design.



Content O
Accessibility.



Content
The friends we
make along the
way.



Content
Content.



Great user experiences
rely on great content.
Great content relies on
partnership at every
phase of the design
process.




See things through a
different lens

(at an angle you might not
have considered)



Help communicate the
right information at the
right time and placein a
flow or journey



Address content-related
questions and issues as
they arise



Make stakeholder
engagement easier with
more mature artifacts



Help us pick up context
quickly

(so we don’t ask you
448,083 questions)



Better. By design.



Want to
know more?

Jen Clarke, Manager, Content Strategy & Design
jen.clarke@hilton.com
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